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Why CENTURY 21 Fine Homes & Estates?

CENTURY 21 Premier Elite Realty

Fine Home & Estates® Brokers and Agents
are specialists in the field of luxury real
estate. We know the local marketplace and
understand the nuances of marketing a
luxury property.

Combine that knowledge with the support

and global reach of the CENTURY 21®
EUEOEOWEOEwWaodUz Yl wi 60
combination, designed to maximize

exposure to efficiently connect buyers and
sellers.
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THE CENTURYZBRAND RANKED OHI GHEST OVERA
FIRSITIME HOME BUYERS, FIRSIME HOME SELLERS, REPEAT HOME BUY
AND REPEAT HOME SELLERS (TIED) AMONG NATIONAL FULL SERVICE R

ESTATE FI RMS, THREE YEARS |1

FirstTime Home -Buyer Satisfaction

Repeat Home -Buyer Satisfaction

FirstTime Home -Seller Satisfaction
Repeat Home -Seller Satisfaction (Tied)

The CENTURY 21 brand received the highest numerical score among 5 real estate companies for first -time home buyers and sellers, repeat home
buyers and sellers (in a tie for repeat home buyer) in the J.D. Power 2014

-2016 Home Buyer/Seller Satisfaction Study. 2016 study  based on 1,453 C E N T U RY 2 ]
total responses, measuring the perceptions and experiences of customers who bought and/or sold a home between March 2015 and April 2016,
surveyed February -April 2016. Your experiences may vary. Visit jdpower.com I: | N E I—I O |\/| E S
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; tori 55

Your Buyer Could Come F__rpm territories.

Anywhere in the World! Visit century21global.com


http://www.century21global.com/
http://www.century21global.com/

AN INDUSTRY LEADER
For over 18 years,

has reigned as the
_ZER nation i s most recognized
Leader in Brand Awareness: brand in real estate!

The System continued Most Recognized Name In Real Estate:
) ) As in previous years, consumers selected the
to maintain the System as
level among consumers when presented withba list of
. . real estate agencies.
presented with a list of real estate Thirty-five percent of individuals surveyed
agencies; a trend we have upheld identified as the most recognized
) brand. The nearest competitor lagged a
since 1999. behind.

Study Source: 2016 Ad Tracking Study. The survey results are basg@®0d online interviews with a national random sample oflalts (agesl8+) who are equal decision makers in real

estate transactions and active in the real estate market (bought or sold a home within the past two years or, plan to marchaell a home within the next two years). C E N T U RY 2 ]

Brand awareness question based on a samplg, 230 respondents. Results are significant at a 90% confidence level, with a wiegior of +£2.4%.
Recognition question based on consumers aware of brand in question. Results are significant at a 90% confidence lewekgivitofaerror of +f 2.4%.

The study was conducted by Millward Brown, a leading global market research organization, from Mgyt 25, 2016. |: | N E H O M E S
& A\
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Exceptional Listings. Exclusive Service. Extraordinary
Results.
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Our exclusive, Certified Luxury Home Specialists
know the important differences in buying and selling luxury
properties.

.....
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MIAMI 2020

Over 15 Billion dollars in development in

Downtown Miami in the next five years. Get ready

for the new Miami transformation

www.PremierMiami.com
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